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TO THE U.S.A. 1750-1830

by Terence A. Lockett

The study of creamware and pearlware made 
in England and exported to the United States in the 
period c. 1750-1830 is complicated. It is a subject 
bedevilled by misunderstandings and misconceptions 
- possibly even more so than the study of indigenous 
English wares. The misunderstandings principally 
occur in older textbooks, particularly those written 
in England. Furthermore in many Museums both in 
the USA and the UK, the displays of Anglo- 
American wares arc often totally unrepresentative of 
the true nature of the export trade.

This failure to appreciate the reality of the trade 
has arisen for several reasons. Firsdy, English writers 
have rarely bothered to study Anglo-American 

Alan Smith in his book oncreamwares
Herculaneum is a notable exception. Even the study 
of the dark blue transfer printed pearlwares decorated 
with American scenes has largely been an American 
pre-occupation, though as with creamware the trade 
was absolutely essential to many English pottery 
manufacturers. Secondly, many writers in the past, of 
both nationalities, have seemed to be more 
concerned with the factory of origin of the pots than 
any other consideration. This approach - the ‘collec
tor’s’ attitude - has largely obscured the true nature 
of the Anglo-American trade in creamware and 
pearlware which almost entirely consisted of 
unmarked and totally unattributable wares. It is not 
merely that Museums and individuals collected ‘the 
best’ — the magnificent Liverpool-type jugs (pitchers) 
and the dark blue transfer printed pearlwares, both 
with American scenes and emblems - but the obses
sion with assigning wares to specific factories has 
obscured the best features of the pots which are 
treasured and displayed.

A much more balanced and factually-based assess
ment has begun to emerge in the last couple of 
decades as American scholars have researched the

Figure 1 Crcamwarc jug (pitcher) printed in black with a view 
of‘Signals at Portland Observatory’ (Portland, Maine, USA), 
with additional enamel colours. Probably printed in Liverpool. 
c.1810.

seaboard. Thousands, indeed literally millions, of 
shards have been scientifically classified and dated, 
and the cumulative evidence published in research 
Journals. Other scholars, often with an archaeolog
ical or an economic or cultural history background — 
rather than a fine or decorative arts one- have 
searched through newspapers for advertisements for 
shipments of wares from England, and again have 
published their findings. Some of the most significant 
work has been accomplished (following the pioneer 
work of Ivor Noel Hume at Colonial Williamsburg) 
by scholars, amongst others, such as George Miller, 
Ann Smart Martin, Nancy Dickenson, Christina 
Nelson, Arlene Palmer Schwind and Robert Hunter. 
They and others like them have patiently researched 
the rich archival material and assessed the details of 
merchants’ stock lists, potters’ price lists, importers’ 
and jobbers’ accounts. This has provided us with a 
pattern of consumption, and a factually based knowl
edge of what exactly was imported; at what periods

wealth of source material with new purpose and 
revised objectives - not based upon outmoded 
concepts of ‘connoisseurship’ - and a scientific 
objectivity of approach which is wholly commend
able.

These new approaches have been securely based 
upon the findings of many important archaeological 
studies of sites thoughout the USA, but more partic
ularly (for our period) in the States of the Eastern
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of dine; in what quantities and at what price levels. 
Much of this aricle is based upon their work, which 
I fully acknowledge.

It is now generally accepted that cream-coloured 
earthenware was being made in England from 
c. 1743 onwards.1 However, many American scholars 
have assumed that creamwarc was not exported to 
the United States in any quantity until the late

handled Cups, white and brown, cream coloured 
and Tortoiseshell Tea Pots, Sugar Dishes, black Tea 
Pots and Milk Pots, Chamber Pots, Dclph Bowles 
etc...’ Thus amongst the white, blue and white and 
brown saltglazcd stoneware, the black-glazed (so- 
called Jackficld) 
found tortoiseshell and cream-coloured wares. In 
short what was being exported in 1751 was what was 
being currently manufactured in Staffordshire.

The creamware teapots noted would most likely 
be of the type to which a date in the range 1750-55 
would normally be given. Of almost equal impor
tance is the reference to tortoiseshell. Here again this 
is highly significant. I assume it is now widely 
accepted that tortoiseshell is normally a creamware 
body decorated with undcrglazc oxides. If there 
were no such decoration the ware would be plain 
creamware. This may seem elementary, but in classi
fying wares, tortoiseshell is often accorded a separate 
category. It so happens that almost entirely for 
reasons of fashion and style, the potters of the 1750’s 
and 1760’s decorated their creamwares in a manner 
which gave them the appearance of tortoiseshell or 
granite or some other naturally occuring substance. 
This was the nature of rococo decoration (Longton 
Hall made lettuce and strawberry moulded wares). 
Whieldon, Wedgwood and many other earthenware 
potters made vast quantities of tortoiseshell, cauli
flower, pineapple and melon wares. There is no 
doubt that these types of creamware as well as some 
plain creamware were exported to America in the 
1750’s and 1760’s. Many further advertisments from 
this period could be quoted to illustrate the point. 
Because of the vagaries of fashion the more 
restrained and neo- classical creamware, either 
entirely plain, or with simple border patterns was not 
the height of fashion until the late 1760’s. And once 
again the contemporary adveritsements indicate the 
shift of fashion, and hence of production and subse
quent export.

A further type of decorated creamware made its 
appearance in the American market in the early 
1760’s. Documentary evidence exists to indicate that 
printed creamwares were exported from Liverpool 
by Sadler and Green in July 1763. By 1770 a very 
considerable trade had developed in these wares. 
Also in the late 1760’s documents quoted by Aim 
Smart Martin2 record enamelled creamware being 
ordered by Edward DLxon of the Chesapeake area. It 
is not unreasonable to assume that these could well 
have been enamelled with flowers or simple scenes 
after the well-known manner attributed to the atelier 
of David Rhodes. However, after 1770 it is much 
more likely that enamelled wares would be those 
with a simple neo-classical border pattern then the 
height of fashion. This mixture of the now

and Delph wares are to beware

Figure 2 Reverse of 1, printed with two ships flying the 
American flag, one ship named ‘WASHINGTON’, c.1810. 
(Both Courtesy Royal Pavilion Art Gallery & Museum, 
Brighton).

1760’s. That is after the ‘improved’ creamware 
(‘Queensware’) developed by Josiah Wedgwood. 
Though this may hold true for volume importation, 
it is certainly not the case that there was a great time 
lag between the original introduction and first 
importation, albeit in relatively small shipments. As 
so often in 18th century ceramic history, the 
Wedgwood name and the survival of Wedgwood 
documents has exerted a distorting effect on the 
picture. Isabel Lockett’s search of importers and 
dealers advertisements reveals that neither English 
exporters nor American merchants waited for 
Wedgwood’s improved ware of 1762/3. The earliest 
advertisment she noted was for the Boston trader 
Henry Barnes. The crucial section of the advertise
ment which appeared in the Boston Evening Post of 
11 March 1751 gives an cxccllant glimpse of the 
wares currently being imported at that date, it reads, 
‘...white and blue and white Stone Tea Cups and 
Saucers, Tea Pots, Bowles, quart Mugs, Milk Jugs,
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somewhat old-fashioned tortoiseshell, cauliflower, 
pineapple and melon wares together with plain 
creamware, the ‘copperplate’, or on-glaze transfer 
printed wares, and the newly-fashionable enamelled 
pieces with neo-classical borders, encompasses the 
types of creamware exported to America in the years 
before the War of Independence. They were what 
was currcndy being manufactured in Staffordshire 
and Liverpool and at this date only three examples of 
market- specific wares have been reliably recorded, 
including a teapot with the legend ‘No Stamp Act’. 
The market-specific items came after Independence. 
Nevertheless, it is gratifying to realise that not all the 
early creamwares, plain, printed or painted which are 
to be found in American collections have been 
purchased from London antique shops! There must 
surely be survivors from die 1750’s, 60’s and 70’s 
which have remained in America, and are now 
found, together with the more recently exported 
treasures, in Museums and collectors’ cabinets.

The War of Independence considerably affected 
trade. Imports of earthenware and glass fell from 
1.207 million pieces in 1770 to a mere 144,000 in 
1775. However, the recovery was equally swift and 
by 1780 import totals had reached 1.789 million 
pieces, and were to rise steadily through to 1790 at 
2.9 million and then in the next decade to 1800 
increase dramatically to 9.914 million pieces.3 By this 
date, the Herculaneum factory was in production 
and a relatively new product, pearhvare, was a 
prominent feature of Anglo-American trade.

The Herculaneum factory, started in 1796 at 
Toxteth in Liverpool, was of particular importance 
in the sense that it appears to have made a speciality 
of market-specific on-glaze transfer printed wares 
with a wide range of patriotic American scenes. 
They were not the first to enter this market. There is 
ample evidence that other potters from Liverpool 
such as John Okill made creamware specifically for 
the American market, but to date no marked wares 
from this or any other Liverpool factory have been 
recorded. Nevertheless, in collections both in the 
U.K. and the U.S.A. are to be found Anglo- 
American creamwares which clearly pre-dated those 
from Herculaneum. They may have been made in 
Staffordshire as well as Liverpool. To date we have 
no conclusive evidence of the factories of origin.

The Liverpool-type jugs (pitchers) are occasionally 
found with hand-painted enamel decoration. 
Examples such as the ‘Perfect of Boston’; the 
‘Orozimbo of Baltimore’,4 and the ‘Vcnilia’ arc 
handsome portraits of the vessels named. The latter 
was recently sold at auction in Boston for the 
remarkable sum of S36.000. Such splendid speci- 
ments are naturally great rarities, the majority of such 
wares have on-glaze printed decoration. These arc to

y
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Figure 3. Pcarhvarc bowl painted underglaze in blue with the 
‘Chinese House’ pattern. A very good, whitish example, 
consciously emulating porcelain, probably Staffordshire, 
c. 1780-90.

be found in almost every Museum collection in the 
United States, and would thus appear to have been 
very common items in the import trade. However, 
this is simply not the case. Such items represent the 
minutest fraction numerically of the wares imported 
from England. They are magnificent, but quite 
unrepresentative of Anglo-American pottery of the 
period. One of the earliest references to these wares 
is in the book Pottery & Porcelain by William Prince 
published in 1878. He was not an enthusiast. He 
writes ‘... many of the Herculaneum cream-coloured 
wares have prints relating to America. These have no 
special value as ceramic specimens, but arc curious 
and interesting. They are in general of ungainly 
shapes, and the prints are poor specimens of the art. 
They seldom bear the factory mark...’ He would not 
find too many collectors nowadays who agreed with 
his assessment. It would seem to have been Alice 
Morse Earle in her well-known classic volume China 
Collecting in America published in 1892 who first 
attempted to list the printed subjects appearing on 
these wares. However, the most significant compila
tion is that by Robert H. McCauley in his book 
Liverpool Transfer Designs on Anglo-American Pottery 
(1942). In this now scarce volume McCauley divides 
the subjects into four main categories, ‘Designs 
relating to prominent Americans’; ‘Events in 
American Military and Naval History’; ‘American 
Patriotism, Trade and Industry’ and a group which 
includes the charming jug ‘Success to the Crooked 
but Interesting Town of Boston’ is entitled ‘Designs 
Relating to Particular Localities’ (Figure / & 2). 
There are many recorded variations of certain 
popular subjects, McCauley recorded well over 
thirty different representations of the ever-popular 
George Washington.

It must not be thought that this great variety of
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printed subjects all emanated from the Herculaneum 
factor)' or even from Liverpool. Indeed, by the time 
we reach the War of 1812 and printed wares 
commemmorating American victories over English 
forces, a significant number of prints contain the 
signature of the engraver. One such is ‘F. Morris 
Shelton’, a clear indication than these items were 
produced in Staffordshire and not Liverpool. 
Moreover, many arc of pearKvarc rather than 
creamware.

Documentary evidence which might enable us to 
attribute wares to certain factories is almost non
existent, but in the Downs Ms Collection held at 
Winterthur Museum 6c Library is a photocopy of an 
‘Invoice for 80 Crates of Earthenware from Wood 6c 
Caldwell of Burslcm’ dated 22 June 1797 which 
contained in crate 78:

‘18 Doz. Jugs, 4,6,12 (sizes, i.e. numbers to the
dozen) Printed Washington. 7/- per doz. (Total)
^6-6-Od’
Alas, this direct reference cannot help us to 

attribute any specific Washington design to Wood 6c 
Caldwell, but the document docs indicate that the 
price for these jugs is comparatively high, in fact 
more than double that of similar sized jugs ‘Enam’d 
under glaze’.

In sum, these Liverpool-type printed wares - now 
so highly esteemed - were expensive at the time of

production compared with other types of tableware. 
They have been treasured over the years (and alas, 
some few designs have been reproduced)5 and their 
prominence in Museum and private collections is a 
tribute to their enduring appeal to collectors of items 
commemmorating the country’s history. It is not an 
indication that vast quantities were imported. The 
reverse is the ease.

Chronologically, we have jumped ahead of 
ourselves, for the Liverpool-type jugs, and their later 
Staffordshire counterparts, largely entered the 
American market after the arrival of the first of the 
many manifestations of pcarhvarc. This is not the 
place to attempt to discuss the origin of pearhvare, 
suffice to say that for the purpose of this article I am 
defining it quite simply as a form of earthenware, 
closely akin to creamware in its composition, 
covered with a glaze which contains cobalt oxide 
which gives the wares a blueish cast, and also renders 
them visually much whiter than creamware.6 
Though developed in the late 1770’s, it is significant 
that potters at the time did not refer to ‘pearlware’. 
Thus in potters’ and merchants’ price lists and 
invoices the descriptions ‘C.C.’ (cream-coloured) or 
‘Queensware’ continue in use right through until the 
1890’s and beyond. No distinction is made between 
what we term creamware and pearlware. The 
description of pcarlware is based not on our classifi-

Figutv 4. ‘Dipped’ pcarlware bowl with ‘cat’s eyes’ and ‘common cable’ (‘worming’) decoration, 
and roulctting on the rim. Probably Staffordshire c. 1810-20.
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cation of ware type, but on the form of decoration 
of the ware. Thus the earliest references to what we 
now call pearhvare is the use of the term ‘China 
Glazed’. The many different varieties of pearlware 
which wall be discussed below were given names by 
the potters which often do not correspond to our 
current terminology. This creates problems both in 
understanding two hundred year old documents, and 
in describing wares in a manner which can currently 
be understood by collectors, curators and dealers.

The huge increase in the volume of exports noted 
for the 1790’s continued throughout the period with 
just a relatively brief dip in the graph occasioned by 
the war of 1812-14. The least expensive wares 
exported to America throughout the whole of our 
period are plain undecorated creamwarcs - ‘C.C.’ 
Increasingly as time passed plain C.C. became avail
able to almost all levels of society, being found in 
tenant and even slave households. Obviously some 
creamwares received additional decoration and these 
would be more expensive. But as noted earlier, they 
were not distinguished in documentary sources from 
decorated pearlwares by any description of their 
body or (after c.1790) their glaze. However, all the 
archaeological evidence is that from the 1780’s 
onwards decorated wares were increasingly made in 
what we define as pearhvare. After c.1820 the 
Liverpool-type jugs and enamelled creamware being 
very much in a declining minority of imports.

It is perhaps worth noting here a point forcibly 
expressed by the New York merchant Jonathan 
Ogden writing to his suppliers in Liverpool in 
September 1816, he writes, ‘Handled cups and 
saucers will Never sell in our market there cannot be 
a worse article and the same is the case for printed 
mugs and I never knew General Heads or any 
national devices in any Article ever to meet a ready 
sale in any Country’.7 This relative unpopularity 
might account for the decline in Herculaneum 
printed creamware jugs after the 1812-14 War. 
Ogden’s first point about ‘Handled cups’ is also 
worthy of comment. Unhandled, but full sized cups 
— not teabowls - were very common export items 
long after such wares went out of fashion in 
England. Ogden hints at the explanation which has 
often puzzled ceramic historians. For his market, 
handled cups were more expensive than ‘unhandled’. 
For the maker they cost more to manufacture with a 
handle, fewer could be packed in a crate (unhandled 
vessels could ‘nest’ quite easily), and no handles 
meant far fewer breakages cn route. Hence the wares 
were cheaper to make, to transport and ultimately to 
sell. Practical commercial reasons dictated stylistic 
features.

Turning specifically to pearlwares now. There is a 
clear indication that certain types of ware though not

Figure 5. Pearhvarc saucer and covered sugar bowl, painted 
undcrglazc in green, orange and yellow. Probably Staffordshire 
c. 1800-20. Just two out of many thousands of shards excavated 
in Alexandria, Virginia. (Courtesy, Alexandria Archaeology &: 
Gadsby’s Tavern Museum).

market-specific, in the sense that they were 
decorated with designs applicable to one country 
only, were nevertheless, exported in vast quantities 
and are to be found much more frequently in 
American homes, collections, Museums and archae
ological deposits than such wares appear in England. 
These will be noted as relevant.

The cheapest decorated pearlware tablewares were 
the ‘Edged’ wares. Blue and green shell edged 
services were imported in vast quantities and proved 
enduringly popular. Some quite sophisticated 
marked wares from Spode, Stevenson, Heath and 
other well-known potters have been noted of this 
type, as well as many examples from lesser makers 
with many variations of moulded design on the 
border. This type of ware was also provided for the 
cheaper end of the home market.

Also relatively inexpensive were those wares 
which first claim our attention as ‘China glazed’. 
These are the classic early pearlwarcs dating from the 
late 1770’s and lasting right through into the second 
decade of the nineteenth century. Painted under
glaze in cobalt blue with very free interpretations of 
well- known Chinese porcelain patterns, they arc 
perhaps the examples we think of first when the 
word ‘pearlware’ is mentioned. The familiar patterns 
of the ‘Chinese House’ with its almost endless varia
tions of the ‘tree-fence-house-fencc-tree’ motif, 
(Figure 3) and the equally appealing man or woman 
with a parasol, based on Pronck porcelain proto
types, these were as popular in the United States as 
they were in Britain. They appear on a multitude of 
vessels both useful and decorative.

Similarly inexpensive arc those wares termed by 
the potters ‘Dipped’ or ‘Dip’t’. This term covers 
quite a range of decorative effects based upon the use 
of underglaze slips. These could be turned on a lathe 
to make quite intricate ‘banded’ patterns which in 
the Wood & Caldwell invoice already noted were
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moulded wares, jugs, mugs and the like. This enables 
us to use the potters’ definition ‘painted’ for table
wares and other objects which are not moulded but 
nevertheless are painted in the high temperature 
colours — generally yellow, green, brown, black, blue 
and orange under the glaze - often confusingly 
referred to as ‘Pratt colours’.

This class of ware is itself quite extensive in scope, 
comprising the early wares painted with simple 
border patterns; others which have both oriental and 
European-type scenes painted under the glaze; fine 
examples of the ‘peafowl’ decoration, and the huge 
category normally called ‘Spatterwarc’. In a short 
article of this nature it is not possible to do foil 
justice to this whole range of items, but these wares, 
particularly the painted tablewares with the colours 
everlastingly fresh under the glaze are almost an 
indigenous ware in the United States. Every archae- 
oligical excavation from the period c.1785 through 
to c.1830 reveals masses of shard of this type of 
domestic ceramic utensil (Figure 5). Indeed it is not 
an exaggeration to state that these delightful and 
colourful wares are virtually the staple American 
crockery of the period, so common are they, yet by 
comparison in England these wares are not common. 
Indeed marked examples such as those illustrated in 
(Figure 6) are extremely rare in this country.

Equally uncommon in England are the 
‘Spatterwares’ which again were exported in great 
quantities from the 1820’s onwards, but are rarely 
seen in English Museums, private collections or at 
Antique Fairs. Perhaps they are too unsophistocated 
for English taste, but spatterware and the other types 
of underglaze painted wares were a vital commodity 
of the pottery trade in the first half of the nineteenth 
century.

Another class of pearlware which is met with less 
frequently in Britain than in America is that termed 
‘Salopian’. These are wares printed under the glaze, 
usually in brown, green or black, and then addition
ally painted in the high temperature underglaze 
colours. Principally teawares, these items too have a 
bold and brash appeal which has attracted American 
collectors for most of this century. The name 
Salopian seems to have arisen as a misunderstanding 
of wares marked with an ‘S’ — a confusion here with 
Caughley porcelain, though it has been stated that 
such printed and painted pieces are known with the 
pattern name ‘Salopian’ printed underneath.9 Many 
factories produced Salopian wares including Rogers, 
Brameld, Ferrybridge, Davenport, Don, Stubbs and 
others (Figure 7).

Wares decorated over the glaze in colours were 
given the contemporary description ‘Enamelled’. 
This class of pearlware was somewhat more expen
sive as three firings at a minimum were necessary

Figure 6. Pcarlwarc ‘unhandlcd’ cup and saucer painted under- 
glaze in dark blue, green and orange. Mark: ‘Clews/ 
Warrantcd/Staffordshirc’ impressed in a circle c. 1815—25. This 
is a full-sized cup, not a tcabowl.

given descriptive names such as ‘Bastile’, ‘Brick’, 
‘Chainband’, and one remarkably called ‘Paris Mud 
Plain’. This latter was apparently an olive coloured 
slip, but the others are not so easy to allocate to 
surviving examples, though over the the years 
American collectors have classified some of the 
effects under such names as ‘Cats eyes’, ‘Common 
cable’ etc. Other slip decorated wares come under 
the generic tide of ‘Mocha’ ware. A definition 
which strictly speaking we should confine to those 
wares which exhibit the famous dendritic or tree
like effect. The Staffordshire potters did use this 
term, derived originally from mocha stone used in 
jewellery and the 1797 Wood & Caldwell invoice 
already noted contains several references to ‘Mocoe’.

Once again neither dipped nor Mocha wares were 
specifically targeted at the American market, but 
their cheapness made them ideal export items, and 
they arc ever-present in archaeological deposits 
throughout the East Coast states. Somewhat 
strangely Mocha wares become less common in 
America after c.1850, at a time when they were the 
almost universal cheap drinking vessels in English 
public houses. There is thus the curious anomoly 
that many mocha wares found in England are later in 
date than those which have survived in an American
context. (Figure 4).

Somewhat more expensive generally were under
glaze painted wares. Again a wide range of types was 
manufactured. The type which first comes to mind 
are the moulded wares painted underglaze in high 
temperature colours. These we term Pratt wares. As 
John & Griselda Lewis point out in their excellent 
book8 this term has become the accepted generic 

despite the fact that only a handful of piecesname
marked Pratt are known. Nevertheless, it would be
useful to confine the definition exclusively to
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(biscuit, gloss and enamel). These overglaze 
enamelled wares arc common in England, bearing 
decoration which varied from border patterns of the 
type found on Wedgwood’s whiteware to 
Davenport’s finely executed scenes in the 
‘picturesque’ style typically encountered on bulb 
pots. For the American market, however, certain 
specific types of simply painted patterns emerged. 
The best known of these are the ‘Gaudy Dutch’ and 
those termed ‘King’s Rose’. Again many of the 
leading Staffordshire manufacturers took part in the 
export trade of these quite distinctive teawares.

As with any market, ‘class catering’ was part of 
Anglo-American trade. It must not be thought that 
only the cheapest wares were exported in the post- 
Independence period. There existed a small, but 
significant trade in English porcelain and later bone 
china wares for the mantlepieces and china cabinets 
of wealthy merchants in Boston, New York and 
Philadelphia and the plantation owners in Charleston 
and Savannah. There was also a strong trade connec
tion with New Orleans in which Davenport figured 
prominently. However, porcelain exports is another 
story for another day. Nevertheless as in pre- 
Independence days, the wealthy liked to be in the 
height of fashion and thus what was fashionable in 
England at any period soon found its way across the 
Atlantic. The Wood & Caldwell invoice previously 
quoted contained references to pearhvare figures, for 
example ‘Cupids with Doves’ at the not inconsider
able price of 8/- a dozen. Such figures, and 
enamelled and gilt decorative items and tablewares, 
served a minority market but one which helped to 
set the trend. It should also be remembered that 
significant quantities of lustre wares; yellow glazed; 
basalt; white felspathic stonewares and stone china 
were also exported. But as with porcelain, in the 
period under discussion, never in the same quantities 
as either creamware or pearKvare.

It would be a gross dereliction to conclude an 
article of this nature without mentioning the pearl- 
wares which to many represent the most important 
element in Anglo-American trade in the 1820- 1850 
period. I refer of course to the wares transfer printed 
in dark blue with a multitude of American historical 
and topographical scenes. These were manufactured 
by most of the leading Staffordshire potters and have 
been written about extensively by leading specialists 
such as Earle, Halsey, Barber, Laidacker, Camchl, 
Klamkin, and E. B. Larsen from the early years of 
the century.10 There is nothing I can add to these 
admirable works of reference. The ‘Staffordshire 
Blue’ they record is redolent with historical signifi
cance. The manufacturers created for their 
‘American cousins’ a ware specifically designed to 
appeal to civic pride and national patriotism. Again

:
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Figure 7. Pearhvare ‘Salopian’ small plate, printed undcrglazc in 
a grey/blue, and painted underglaze in yellow, blue, green, 
brown and orange with a version of the popular ‘peafowl’ and 
foliage. Bramcld, the Rockingham Pottery, Swinton, Yorks, 
c. 1820-30.
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the volume of such items exported was not as large 
as might be deduced from surviving examples, but 
the printed pitchers and platters in American homes 
and Museums enjoy a very special place in the 
history of Anglo-American ceramics (Figure 8).

In this article I have attempted to combine the 
more traditional perspective of the collector and 
connoisseur with that of the student of material 
culture and the archeologist. Our ideas of the Anglo- 
American trade where they have been considered at 
all by English ceramic historians (and that is very 
rarely) have been conditioned by the contents of 
traditional collections formed by Museums and 
private individuals. But, as indicated earlier, this is an 
unfocussed perspective. The spade of the achaeolo- 
gist has uncovered a picture which is much closer to 
the truth. We can now see more clearly that prior to 
the 1760’s, the import trade largely consisted of 
German salt-glazed stoneware, Dutch delft, Chinese 
porcelain, and from England slipwarcs, salt glazed 
stoneware, red stoneware, delft and tortoiseshell 
wares. From the 1750’s some plain creamware 
appears to have entered and country. During the 
1760’s and 1770’s creamware began to replace much 
of the foreign ware. Then from the 1780’s onwards 
the tide of creamware and pearlware products from 
England was in full flood. Wares were specifically 
designed for the American market and made down 
to a price. Whole classes of pcarlwarcs, both painted 
and printed arc quite unfamiliar to many English 
eyes, but are common in all excavated deposits and 
many Museum collections throughout the United States.

34



The importance of this trade to the English 
manufacturers is also often overlooked. When the 
1812-14 war again disrupted the now- booming 
trade, the Staffordshire Advertiser reported on 18 
January 1812, that the effects of the Orders in 
Council were ‘Still further curtailing our trade by 
depriving us of the market of the United States of 
America, the only one of importance left open to 
us.... the number of bankruptcies is unprecedented. 
More than one fifth or our manufactories are 
unoccupied and falling into decay; and the 
remaining employed to little more than half their 
usual extent’." When trade revived again at the end 
of hostilities the volume of exports rose very sharply, 
and it has been stated that ‘...From 1815 to 1860, 
the United States absorbed between 40 and 50 per 
cent of the ceramics exported from England. 
America consumed more English ceramics than were 
being sold in their home market.’12

English potters recognised the importance of the 
American market, thus despite the War of 
Independence and the Naval War of 1812, they 
lived by the maxim, ‘Business is Business’. 
Patriotism, and sympathy with the forces of Crown 
and government, came a very poor second to 
supplying tea, table and toilet wares to a rapidly 
expanding country that had virtually no pottery 
industry of its own. A golden opportunity for the 
manufacturers. They grasped it wholeheartedly. 
English potters were amongst the first to foster, 
cherish and value that ‘special relationship’. Mutually 
beneficial, as well as profitable! And they made some 
lovely pots to show for it, which on both sides of the 
Atlantic, delight us to this day.

NOTES

Sec Pat Halfpenny, 'Crcamwarc: its Origins and 
Dcvclopcment’ in The International Ceramics Fair and 
Seminar Catalogue, 1993, pp. 19-27.
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Univ. Press, 1993).

Quoted from, Elizabeth B. Schumptcr, English Overseas 
Trade Statistics, 1697-1808. (O.U.P 1960).
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Teitclman in, ‘THE OROZIMBO. A Peabody Crown 
Jewel’ in Peabody Museum of Salem Antiques Show 
Catalogue, 1990.

See the Northern Ceramic Society Newsletter, Nos. 77 
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bearing the ‘Ship Caroline’ and the name ‘JAMES 
LEECH’.

A full discussion of both the origins of pcarhvarc and its 
many manifestations will be found in, T.A. Lockett and 
P.A. Halfpenny, Crcanxwarc and Pcarhvarc 1740-1830, to 
be published 1994/5.

From the Lctterbook of John Ogden, New York 
Historical Society.

J. &: G. Lewis, Pratt Ware: English and Scottish Relief 
decorated and undcrglazc coloured Earthenware 1780-1840. 
(A.C.C., 1984 & 1994)

For further details sec, Ray Parkin, ‘The Salopian Wares’ 
in the Northern Ceramic Society Nctvslcttcr No. 83, 
Sept. 1991 pp. 16-22.

A.M. Earle, China Collecting in America, (Lawrence & 
Bullcn, 1892) R.T.H. Halsey, Pictures of Early Ncu> York 
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1974) E.A. Barber, Anglo-American Pottery, (Philadelphia. 
1901) A.W. Camehl, The Blue China Book, (1916, and 
reprints) E.B. Larsen, American Historical Vieivs on 
Staffordshire China, (1939 & reprints) A.W. Cainehl, The 
Blue China Book, (1916, and reprints) E.B. Larsen, 
American Historical Vietvs on Staffordshire China, (1939 and 
reprints) S. Laidacker, Anglo-American China, (2 Vols. 
1951 and revisions) Marian Klamkin, American Patriotic 
and Political China, (New York, 1973) D.& L. Arman, 
Historical Staffordshire: /In Illustrated Check-List, (2 Vols. 
Virginia, 1974)

Quoted by Neil Ewins in ‘Staffordshire Ceramic Trade 
with North America 1780-1880’ an unpublished B.A. 
thesis.

See George L. Miller, Ann Smart and Nancy Dickinson, 
‘Changing Consumption Patterns, English Ceramics and 
the American market from 1770 to 1840’ in, Everyday 
Life in the Early Republic 17S9-1S2S. (Ed. C.E. 
Hutchings, due 1993/4).
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Figure 8. Pearlwarc plate printed undcrglaze in dark blue with 
‘Lafayette Mourning at the Tomb of Washington’. Enoch 
Wood, Staffs, c. 1815-40.
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